
 

 
517 

Journal of Management 
https://myjournal.or.id/index.php/JOM 

E-ISSN: 3026-3239 

Vol. 3, No. 2, July - December (2024), pp. 517-522 

What is the Strategy to Increase Community Income with Village 

Assistance for Micro Enterprises? 

 
Musdar M Amin (musdarbatui256@gmail.com)  

 Universitas Tompotika Luwuk 

 
Submited : 26-05-2024, Accepted : 26-06-2024, Published : 26-07-2024 

Abstract 
The purpose of this study was to determine the effect of Village Fund Assistance for Micro 

Enterprises and to determine the correlation between Micro Enterprise Assistance in 

increasing the income of micro entrepreneurs in Palu District. The research sample consisted 

of 61 respondents. Data Processing and Analysis Techniques were carried out through 

Research Instrument Tests including Validity Tests, Reliability Tests and Simple Linear 

Regression Analysis. The results of the study stated that Micro Enterprise Village 

Assistance had a significant effect on the income variables of micro entrepreneurs in North 

Palu District, however, Village Assistance correlated with the income of micro 

entrepreneurs in Palu District. Mamboro Village has many potentials for Micro, Small and 

Medium Enterprises originating from agriculture and plantations. 
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Introduction 

Micro, small and medium enterprises have a fairly important role in building the economy 

in Indonesia. The economy in Indonesia nationally has shown that Micro, Small and Medium 

Enterprises activities are one of the consistent and growing business sectors. Most Micro and 

Small and Medium Enterprises are generally based on local economic resources and do not 

depend on imports, and the results can be exported (Yusuf et al., 2022). Considering that 

MSMEs are generally based on local economic resources and do not depend on imports, and 

the results can be exported because of their uniqueness, the development of MSMEs is believed 

to strengthen the foundation of the national economy (Yusuf et al., 2023). The Indonesian 

economy will have strong competitiveness if MSMEs have become the main actors in the 

Village and are competitive in the national economy. For this reason, the development of micro 

and small businesses needs to be a top priority for national economic development in the long 

term (Yusuf et al., 2023). However, the development of MSMEs generally still experiences 

various problems and is not fully in accordance with expectations (Ramdan et al., 2023). 

Problems that are still obstacles in the development of MSME businesses include limited capital 

owned and the difficulty of MSMEs in accessing capital sources. The capital needed to develop 

micro and small businesses relies more on personal capital and the turnover of business results 

obtained (Yusuf et al., 2023). 
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Micro, Small and Medium Enterprises are business activities carried out by individuals 

or groups that aim to improve the welfare of individuals or groups (Yusuf et al., 2023). Micro, 

Small and Medium Enterprises have a strategic role in national economic development. and 

also in the growth of the economy and workforce and distribution of development results. 

Micro, Small and Medium Enterprises in villages are seen as having good future prospects. 

The benefits of Micro, Small and Medium Enterprises for the national economy include: 

opening up employment opportunities, becoming the largest contributor to the value of gross 

domestic product, one of the effective solutions to the economic problems of the small and 

middle class (Yusuf et al., 2022). Meanwhile, the benefits of Micro, Small and Medium 

Enterprises in villages for the regional economy are increasing income, empowering 

communities, especially women, gaining entrepreneurial experience, reducing unemployment 

in villages, strengthening a sense of togetherness, developing community potential, developing 

existing businesses, and fostering a desire to progress and so on (Yusuf et al., 2023). Village 

Assistance for Micro Enterprises in Villages is a government strategy in the National Economic 

Recovery effort to help micro business actors, and is a presidential assistance program that 

comes as a new government synergy to MSME actors in Indonesia (Ramdan et al., 2023). 

Income is all receipts from sales activities, either in the form of money or services to meet daily 

needs for a person's survival. The income that each person has is per capita income, where this 

income is a benchmark for the development of economic progress (Ramdan et al., 2022). This 

is closely related to company activities, sales of goods and services, with high demand 

providing benefits but conversely, if sales of goods and services experience a decrease in 

demand, they experience losses. Every business actor wants to get profit from their business 

capital, they want additional income to meet daily needs with their families (Saepudin et al., 

2023). From the results of business income, without including capital, it is turnover because the 

income is obtained from the business itself. This assistance is included in the government 

program in national economic recovery, the purpose of assistance for micro business actors is 

to help those affected by the economic crisis. Micro businesses are the breath of the economy, 

one of the economic sectors that is very profitable for the country, therefore the most important 

and most important thing is the business capital assistance fund program for micro business 

actors, with government assistance, micro business actors can run their businesses again 

(Zahrah et al., 2022). 

Micro, Small and Medium Enterprises have an important and strategic role in the 

Indonesian economy. The important role of MSMEs is not only significant for growth in big 

cities but also for economic growth in rural areas (Wartono et al., 2022). Empowerment of 
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MSMEs is very important and strategic in anticipating the economy, especially in strengthening 

the structure of the national economy (Sukandi et al., 2022). According to Anwar et al., (2021) 

that MSMEs are one of the sectors that have an important role in economic development. The 

MSME sector is one of the main and vital forces that can drive economic development and 

employment (Sukandi et al., 2021). The development of Small and Medium Enterprises is 

expected to make a major contribution to economic growth so that it needs more attention 

because it carries the mission of creating equal employment and business opportunities, 

preserving culture, and supporting national exports (Ilhami, 2021). Thus, MSMEs are one of 

the main indicators that are considered to be able to contribute positively to economic growth. 

 

Methods 

The population in this study were all micro-entrepreneurs who received assistance from 

the Village Micro Business in North Palu District, from the results of the researcher's 

observations, there were 244 Micro, Small and Medium Enterprises. The research sample 

consisted of 61 respondents who were determined and calculated using the Slovin Formula. 

Data Processing and Analysis Techniques were carried out through Research Instrument Tests 

including Validity Tests, Reliability Tests and Simple Linear Regression Analysis. This 

analysis method was carried out to determine the extent of the influence of Village Micro 

Business Assistance on the income of micro-entrepreneurs. Simple Linear Regression Analysis 

in this study was to determine whether there was a relationship between the independent 

variables and the dependent variables. 

 

Results and Discussion 

This research is a quantitative research consisting of independent variables, namely 

Village Micro Business Assistance and dependent variables, namely the income of micro 

entrepreneurs in Palu District. Micro business activities as a business opportunity in a region, 

micro businesses are a good place for the unemployed and have been planned by the 

government, private sector, and individual business actors. During the pandemic, many 

businesses were forced to close due to the impact of the corona virus outbreak. This means that 

in order to be able to rise against the never-ending pandemic, government intervention is needed 

with new innovations to overcome poverty and bankruptcy. Moving and restoring the economic 

sector as a task and function of the government is highly expected by the community. So that a 

Village assistance fund program was held for the sake of business development and increasing 

income in the midst of the economic crisis, and not solely used as business capital but used for 
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daily needs. The income that each person has is per capita income, where this income is a 

benchmark for the development of economic progress. This is closely related to company 

activities, sales of goods and services, with high demand providing benefits but conversely, if 

sales of goods and services experience a decrease in demand, they experience losses. 

This research was conducted in the Palu District area and the subjects of this research were 

micro-entrepreneurs who received Micro-Enterprise Village Assistance funds. Based on the 

results of the research, it is known that all statements contained in the micro-enterprise village 

assistance variable with indicators of capital, turnover, income, effectiveness, and sustainability 

and the micro-entrepreneur income variable with indicators of production, profit, cost, selling 

price, and number of family members are declared valid because the r-count value is > r-table. 

When viewed from the reliability test in the Cronbach's Alpha calculation for variable X, the 

results of the reliability test of the variables and show that each variable is said to be reliable. 

The results of the data processing test that had been carried out previously also showed that Ha 

could be accepted, namely that micro-enterprise village assistance (X) had a significant effect 

on the income of micro-entrepreneurs (Y). This can be seen from the significant value of the 

Micro-Enterprise Village Assistance (BPUM) variable, which is 0.0044 <0.04 and the t-count 

value> t-table of 4.264> 1.884. The correlation value obtained in the researcher's study was 

0.438, which means that the correlation between the BPUM variable and the income variable 

of micro-entrepreneurs has a relationship, while the correlation coefficient value of R-square 

(R2) was 0.280, which means that there is a 28% contribution of BPUM to the income of micro-

entrepreneurs in Palu District.. 

 

Conclusion 

Based on the results of the data analysis that has been carried out in the researcher's 

research, the following conclusions can be drawn: a. Based on the results of the simple linear 

regression analysis, the direction of the relationship is positive as seen from the correlation 

coefficient value (relationship) which is positive. This means that the existence of Micro 

Business Village Assistance (BPUM) has increased the income of micro business actors in Palu 

District and has been able to develop their businesses during the economic crisis. The results of 

the t-test show that the Micro Business Village Assistance (BPUM) distributed to micro 

business actors in Palu District who were affected by Covid-18 had a significant influence on 

the income of micro business actors. There has been an increase in micro business actors in 

running and developing their businesses in the midst of the economic crisis from business 

capital assistance funds distributed by the government. Thus, the greater the Micro Business 
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Village Assistance, the greater the turnover of business actors. So in the research, the researcher 

H0 is rejected that the variable of micro business village assistance does not have a significant 

effect on the variable of income of micro business actors in Palu District and Ha is accepted 

that the variable of micro business village assistance (X) has a significant effect on the variable 

of income of micro business actors (Y) in Palu District, so it can be concluded that the variable 

of Micro Business Village Assistance has a significant effect on the variable of income of micro 

business actors in Palu District. 

a. The results of the correlation coefficient test obtained 0.438 which means that there is a 

relationship between micro business village assistance and the income of micro business 

actors. So it can be concluded that the variable of Micro Business Village Assistance 

(BPUM) is correlated with the income of micro business actors in Palu District. 

b. The results of the determination coefficient test obtained 0.280 which means that there is a 

28% contribution of BPUM to the income of micro business actors in Palu District. These 

results indicate that there is a most dominant variable outside of the researcher's variables 

in influencing the income of micro business actors in Palu District. So it can be concluded 

that the Micro Business Village Assistance variable is not dominant or strong on the income 

of micro business actors in Palu District. 

c. Researchers suggest that the government continue to distribute Micro-Business Village 

Assistance to micro-business actors if a pandemic occurs again, because many business 

actors are struggling and have been affected by Covid-19. 

. 

 

References 

Ilhami, R. (2023). Policy Network Actors as Units of Public Policy Analysis. Jurnal Sosial 

Sains dan Komunikasi, 1(02), 103-111. 

Ilhami, R., & Achmad, W. (2023). The Role of Actor Networks in Public Policy 

Formulation. Lead Journal of Economy and Administration, 2(2), 91-97. 

Ilhami, R., Affandi, N. R., & Hartawan, Y. (2021). Strategi Komunikasi Kontrol Jejaring 

Kebijakan Dalam Gerakan Bersama Rakyat Atasi Kawasan Padat Kumuh Dan Miskin 

(Gebrak Pakumis) Di Kabupaten Tangerang. Linimasa: Jurnal Ilmu Komunikasi, 4(2), 

214-222. 

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In Tokopedia 

Applications. The Effect Of Electronic Word Of Mouth And Digital Payment On 

Buying Intention. 



 

 
522 

Journal of Management 
https://myjournal.or.id/index.php/JOM 

E-ISSN: 3026-3239 

Vol. 3, No. 2, July - December (2024), pp. 517-522 

Razali, G., Akbarina, F., Arubusman, D. A., Rukmana, A. Y., & Yusuf, M. (2023). Loyalty and 

the Effects of Trust and Switching Barriers. Jurnal Mirai Management, 8(1), 237-248. 

Rohman, M., Sinaga, J., Asmara, A., Sari, T. P., Ramadhan, A. R., Agit, A., ... & Saputri, P. S. 

(2023). Metodologi Penelitian Kualitatif dan Kuantitatif. 

Saepudin, A., & Yusuf, M. (2022). THE EFFECTIVENESS OF VILLAGE FUND POLICY 

ON INFRASTRUCTURE DEVELOPMENT. LITERACY: International Scientific 

Journals of Social, Education, Humanities, 1(3), 172-180. 

Sampe, F., Ardianto, R., & Yusuf, M. (2023). The Impact Of Brand Image And Prıce Onlıne 

Product Purchase Decısıons At Shopee. 

Soukotta, A., Yusuf, M., Zarkasi, Z., & Efendi, E. (2023). Corporate Actions, Earning 

Volatility, And Exchange Rate Influence On Stock Price Stability. Inisiatif: Jurnal 

Ekonomi, Akuntansi dan Manajemen, 2(2), 197-214. 

Sukandi, P. (2023). Pengusaha Kecil Naik Kelas, Pelatihan Wirausaha Desa Tingkat Provinsi 

Jawa Barat. Jurnal Abdimas Multidisiplin, 2(1), 21-26. 

Sukandi, P., & Taqwim, M. R. A. (2023). Pengaruh Lingkungan dan Motivasi Kerja terhadap 

Kinerja Karyawan pada Divisi Sekretaris Perusahaan PT. Dirgantara Indonesia. JIIP-

Jurnal Ilmiah Ilmu Pendidikan, 6(4), 2399-2402. 

Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023). Hanan Catering's Instagram promotions, 

pricing, and menu variety influence consumer purchasing decisions in 

Bandung. International Journal of Economics and Management Research, 2(1), 76-

87. 

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2024). Product Quality And Pricing 

Influence On The Brand Reputation Of Loco Coffee Fast Food Products. Jurnal 

Darma Agung, 30(2), 541-548. 

Yusuf, M., Sutaguna, I. N. T., Hariyanto, M., Fauzan, R., & Miftahuljannah, R. H. (2023). 

Tokopedia Marketplace, The Effect Of Digital Marketing And Service Quality On 

Purchase Decisions. Jurnal Mirai Management, 8(1), 448-457. 

Yusuf, M., Sutrisno, S., Putri, P. A. N., Asir, M., & Cakranegara, P. A. (2024). Prospek 

Penggunaan E-Commerce Terhadap Profitabilitas Dan Kemudahan Pelayanan 

Konsumen: Literature Review. Jurnal Darma Agung, 30(3), 786-801. 


