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Abstrak 
This study seeks to investigate financial attitudes toward shopping interest. A case study of 

students from the Faculty of Engineering at Pasundan University in Bandung who utilize 

the Tokopedia application. The author employed a purposive sampling strategy for the 

sample in this study, which is classified as quantitative research. The sample size for this 

study was 88 people, and it focused on Tokopedia users who also attended the Faculty of 

Engineering at Pasundan University. The analytic approach is Multiple Linear Regression, 

and the research scale is a Likert scale. The findings of this study indicate that the Financial 

Literacy variable has a positive and significant effect on Shopping, whereas the Financial 

Technology variable has a positive and significant effect on Shopping Interest. Then, there 

is a favorable and considerable influence on Shopping Interest. 

Keywords : Financial Literacy, Financial Technology, Financial Attitudes, 

Shopping Interest. 

 

 

Introuction 
According to a poll done by the Internet Service Providers Association. Indonesia had 215.73 million 

internet users in 2022-2023. This is a 2.77% rise over the previous period, when there were 210.03 

million users. The number of internet users represents 78.18% of Indonesia's overall population of 

275.77 million people. This growth rate was 1.17% greater than the 77.02% recorded between 2021 and 

2022.  

According to Suprayogi, as cited by Yusuf et al. (2021), e-commerce is a condition in which 

consumers and businesses buy and sell things electronically, with computers acting as mediators in 

business transactions. Currently, an increasing number of marketplace sites are emerging and being 

utilized to sell or purchase goods and services online. Online shopping has become a new lifestyle in 

society over the last few years. The enormous number of merchants who offer a variety of products 

through online stores has raised purchasing interest among the general population, particularly internet 

users. 

Because of the enormous number of e-commerce platforms in Indonesia, each platform strives to 

maximize its tactics, capabilities, and characteristics in order to grow traffic and sales from participating 

sellers. This includes upgrading the website's layout and altering prices, because buyer engagement with 

the company is solely through the website, and price is, of course, a component that buyers carefully 

consider before completing an online transaction. Uganda, 2022. An awareness of financial literacy, or 

Financial Literacy, is essential for everyone in order to avoid financial troubles since people are 

frequently faced with a trade-off position in which they must sacrifice one interest for another. 
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Literature Rievew 

Fintech is a financial system that is implemented in an innovative manner, particularly in the 

context of technology startups, that fundamentally alters the way electronic financial transactions are 

conducted. This shift includes mobile payments, inter-bank money transfers, savings and loan services, 

fundraising, and asset management. (suryanto, 2021). 

Suryanto & Yusuf (2023) Financial Attitude is a psychological perspective on money that is 

represented in a person's ability to regulate their financial spending, plan their finances, create a budget, 

and make sound financial judgments Financial attitudes can be defined as a person's mental state, 

thoughts, and judgments regarding aspects of their personal money that manifest in action. Financial 

attitude can alternatively be defined as the use of financial concepts to generate and sustain value through 

sound decision-making and resource management. This variable includes indicators such as personal 

finance orientation, debt philosophy, sentiments of financial security, and an appraisal of the individual's 

financial situation. (Bachtiar, 2022). 

 

Understanding Shopping Interest 

Interest in shopping develops when someone is stimulated by the product they are paying attention 

to, which leads to a desire to buy and own that product. Purchase interest represents the consumer's 

desire to obtain a product that is deemed necessary. To pique consumers' interest in purchasing, variables 

such as a readily accessible location and prices that cater to various demographics can be essential 

considerations. (Yusuf, 2023). 

 

Method 
This research was conducted using descriptive quantitative methods. Quantitative research is 

conducted by gathering data in the form of numbers or phrases, which are then turned into shaped data 

number. The numerical data is then processed and examined to discover scientific information 

underlying all of the numbers. 

 

Results and Discussion 
The Impact of Financial Technology on Shopping Interest 

This research shows that financial technology has a calculated t value of 2,710, which is higher 

than the t table of 1.77158, with a significance probability value of 0.011 < 0.05. The results of these 

values indicate that the financial technology variable has a favorable but minor influence on shopping 

interest. This demonstrates that financial literacy among students at the Faculty of Engineering at 

Pasundan University in Bandung influences their shopping preferences. It might be argued that the more 

financial technology pupils learn, the more likely it is that their interest in shopping will increase. 

 

The Effect of Financial Attitudes on Shopping Interest 

This study found that financial attitudes have a calculated t value of 5.087, higher than the t table 

of 1.77158, with a significance probability value of 0.000 < 0.05. The results of these values indicate 

that the financial attitude variable has a positive and significant influence on shopping interest. This 

demonstrates that students' financial attitudes at Pasundan University's Faculty of Engineering in 

Bandung influence their buying interests. It might be argued that the more financial attitudes students 

have, the more likely they are to expand their buying interest. 

Attitudes toward money can lead to actions like greed, vengeance, fear, and antisocial behavior. A 

person's attitude toward money determines the activities they take. Financial perspectives influence 

pupils' impulse buying behaviors. Students with a specific attitude toward money tend to perceive money 

as a means of fulfilling all desires, which naturally motivates them to spend money on shopping 

activities. 

 

Conclusion 
Conclusions can be drawn based on the findings of research and discussion about the impact of 

financial literacy, financial technology, and financial attitudes on e-commerce shopping interest, as well 

as case studies among students at Pasundan University, Bandung, Faculty of Engineering, which were 

discussed in the previous chapter. Financial technology has a favorable and considerable effect on 
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students' shopping interest in E-Commerce at Pasundan University's Faculty of Engineering. Financial 

Attitude has a partial positive and substantial effect on shopping interest in E-commerce among students 

at the Faculty of Engineering, Pasundan University. 
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